10.04.2023 17:26 Journal Cover

7‘:{ JITAL  Journal of International Trade, Logistics and Lav

Home About Archives Announcements

Authors

Register
Referees Help

Home > Journal Cover

Journal Cover

=2 |ITAL
Journal of International Trade,
Logistics and Law

e-ISSN 2149-9748

Journal of International Trade,Logistics and Law

Indexing and Abstracting Services

' roQuest [)OA Jspeacesss
e OPEN ACCESS
EBSCO SbCRNAS -
: e 25 INT e
@ idealonline  <C; INTERNATIONAL B 7 o35

www.jital.org/index.phpl/jital/pages/view/cover

e-ISSN 2149-
9748

FYJITAL

Journal of International Trade,

Logsis and Law

OPE! NaACCESS

User

Usernamel
Password I

C] Remember me

Journal Content

Search

Search Scope
I All v

Browse

« By Issue
« By Author
« By Title

Keywords

Artificial Intelligence,
Robotics, Socio-Economic

COVID-19, Indonesian
Government ,_Pandemic,
Prevention, Vaccination
COVID-19, Pandemic,
Economics Cause,
Consequence, Rural-Urban
Migration, Probit Regression
Model, Hosanna Child
Behavior, Legal Effects,
Customary Law, Dayak

Governance, Organizational,

Resiliene, XKURY

Energy, Energy

Export-Import Coverage
Ratio,_Economic Growth,
Foreign Trade Innovation
Performance,
Competitiveness,
Entrepreneurship
Orientation International
Law Leadership,
Organizational Citizenship
Behavior, Trust Logistics,
Inventory, Material
Handling,_Information Flow
Marketing_Capability,
Product Innovation,
Financial Performance,
Technological Turbulence
National Law Regional
Economic integration,_trade,
Regional integration South
Africa,_Africa, Turkey,
International Trade, Trade
Agreements Space Tourism
Activities Supply Chain
Management, Textile east
java leadership phrase
“own demand”

12


http://www.jital.org/index.php/jital/pages/view/cover
http://www.budapestopenaccessinitiative.org/read
http://www.jital.org/index.php/jital/issue/archive
http://www.jital.org/index.php/jital/search/authors
http://www.jital.org/index.php/jital/search/titles
http://www.jital.org/index.php/jital/search?subject=Artificial%20Intelligence%2C%20Robotics%2C%20Socio-Economic%20Effect%2C%20Employment%2C%20Overdependence%2C%20Inequality
http://www.jital.org/index.php/jital/search?subject=COVID-19%2C%20Indonesian%20Government%20%2C%20Pandemic%2C%20Prevention%2C%20Vaccination
http://www.jital.org/index.php/jital/search?subject=COVID-19%2C%20Pandemic%2C%20Economics
http://www.jital.org/index.php/jital/search?subject=Cause%2C%20Consequence%2C%20Rural-Urban%20Migration%2C%20Probit%20Regression%20Model%2C%20Hosanna
http://www.jital.org/index.php/jital/search?subject=Child%20Behavior%2C%20Legal%20Effects%2C%20Customary%20Law%2C%20Dayak%20Ngaju
http://www.jital.org/index.php/jital/search?subject=Corporate%2C%20Governance%2C%20Organizational%2C%20Resiliene%2C%20%20XKURY
http://www.jital.org/index.php/jital/search?subject=Energy%2C%20Energy%20Supply%2C%20Logistics
http://www.jital.org/index.php/jital/search?subject=Export-Import%20Coverage%20Ratio%2C%20Economic%20Growth%2C%20Foreign%20Trade
http://www.jital.org/index.php/jital/search?subject=Innovation%20Performance%2C%20Competitiveness%2C%20Entrepreneurship%20Orientation
http://www.jital.org/index.php/jital/search?subject=International%20Law
http://www.jital.org/index.php/jital/search?subject=Leadership%2C%20Organizational%20Citizenship%20Behavior%2C%20Trust
http://www.jital.org/index.php/jital/search?subject=Logistics%2C%20Inventory%2C%20Material%20Handling%2C%20Information%20Flow
http://www.jital.org/index.php/jital/search?subject=Marketing%20Capability%2C%20Product%20Innovation%2C%20Financial%20Performance%2C%20Technological%20Turbulence
http://www.jital.org/index.php/jital/search?subject=National%20Law
http://www.jital.org/index.php/jital/search?subject=Regional%20Economic%20integration%2C%20trade%2C%20Regional%20integration
http://www.jital.org/index.php/jital/search?subject=South%20Africa%2C%20Africa%2C%20Turkey%2C%20International%20Trade%2C%20Trade%20Agreements
http://www.jital.org/index.php/jital/search?subject=Space%20Tourism%20Activities
http://www.jital.org/index.php/jital/search?subject=Supply%20Chain%20Management%2C%20Textile
http://www.jital.org/index.php/jital/search?subject=east%20java
http://www.jital.org/index.php/jital/search?subject=leadership
http://www.jital.org/index.php/jital/search?subject=phrase%20%E2%80%9Cown%20demand%E2%80%9D
http://www.jital.org/index.php/jital/index
http://www.jital.org/index.php/jital/about
http://www.jital.org/index.php/jital/user/register
http://www.jital.org/index.php/jital/issue/archive
http://www.jital.org/index.php/jital/announcement
http://www.jital.org/index.php/jital/about/submissions
http://www.jital.org/index.php/jital/about/editorialPolicies
javascript:openHelp('http://www.jital.org/index.php/jital/help/view/journal/topic/000004')
http://www.jital.org/index.php/jital/index
http://www.jital.org/index.php/jital/pages/view/cover
http://www.jital.org/index.php/jital/pages/view/cover
http://www.ebsco.com/
http://tls.proquest.com/tls/servlet/ProductSearch?platformID=1&externalID=3&vdID=1
https://doaj.org/toc/2149-9748
http://www.idealonline.com.tr/IdealOnline/lookAtPublications/journalDetail.xhtml?uId=372
http://www.isindexing.com/isi/journals.php
http://journalseeker.researchbib.com/view/issn/2149-9748
http://www.drji.org/indexedJournals.aspx

10.04.2023 17:26 Journal Cover

a[!'?mgmmgf G(;?h‘;_;l‘gle .\ - Information

« For Authors
« For Librarians

Other Sources and Services

O. SHERPA/ReMEO Notifications

« View
« Subscribe

License

Open Journal Systems

Journal of International Trade, Logistics and Law is licensed under a Attribution-
NonCommercial 4.0 International (CC BY-NC 4.0).

Mailing Address

3 E] Journal of International Trade, Logistics and Law
e Klglkyall E-5 Kavsadl, Inénu Caddesi, No: 4

Z KLl Kucikyali, Maltepe, ISTANBUL, TURKEY
1 E-mail : editor@jital.org

www.jital.org/index.phpl/jital/pages/view/cover 2/2


http://www.jital.org/index.php/jital/information/readers
http://www.jital.org/index.php/jital/information/authors
http://www.jital.org/index.php/jital/information/librarians
http://www.jital.org/index.php/jital/notification
http://www.jital.org/index.php/jital/notification/subscribeMailList
http://pkp.sfu.ca/ojs/
http://www.arastirmax.com/
https://scholar.google.com/
http://www.base-search.net/
http://www.openarchives.org/Register/BrowseSites
http://www.sherpa.ac.uk/romeo/index.php
http://creativecommons.org/licenses/by-nc/4.0/
http://creativecommons.org/licenses/by-nc/4.0/
http://www.jital.org/index.php/jital/manager/setup/pop_up
mailto:editor@jital.org

2.08.2023 13:04

Journal of International Trade, Logistics and Law

"‘:{ JITAL  Journal of International Trade, Logistics and Lav

Home About Register Archives

Authors Referees Help

Announcements

Home > Volume 9, Issue 1 (2023)

Journal of International Trade, Logistics and Law

Journal of International Trade, Logistics and Law (e-ISSN 2149-9748) is a refereed, bi-annual,
periodical journal containing original papers in English. Published since 2015, all research
articles in the Journal are being reviewed by at least two referees after an initial editorial
screening. The views expressed in the papers are under the responsibility of authors. The
editors do not necessarily agree with the views expressed in the papers. All the copyright
privileges of the papers accepted for the publication belong to Journal of International Trade,

Logistics and Law.

Volume 9, Issue 1 (2023): June

Table of Contents

Articles

International Law
Miftakhul Shodikin

State Relationship with Private Legal Entities on Oil and Natural Gas
Management in Indonesia
Sony Rizaldi, Slamet Suhartono, Syofyan Hadi, Tomy Michael

Store Atmosphere Strategies and their Effects on Purchase Intention
Fazl UGur Golak, Ozglr Cengel

Filling_the Vacancy for the Position of Vice Head of Regional Head Who Are
Inability to Continue to Review with Jurisdictional Aspects
Ragil Kurniawan

The Effect of FDI and Financial Development Markets on Sub-Sahara
African Economy: An Empirical Study Based on VAR Model
Farhio Abdukadir Abdi, Ayben Koy

Diversity of National Legal Approaches for Protection of Geographical
Indication in Africa: Rethinking_the Best Option for Tanzania
Adrian Fulko Ndunguru, Romuald Haule, Elia Mwanga

The Right to Regulate in Natural Wealth and Resources in Tanzania:
Challenges and Prospects
Naufal Kitonka, Ferdinand Marcel Temba

Inconsistency Case Settlement Bankruptcy and Suspension of Payment
Debt Sharia Economy in Indonesia
Suud Fuadi, Thohir Luth, Sihabudin Sihabudin, Siti Hamidah

The Effect of Supply Chain Responsiveness, Flexibility, & Quality on
Customer Development
Arum Widya Laksmi Paramitha, Wahyuningsih Santosa, Triwulandari SD

The Effect of Logistics Collaboration on Logistics Performance in the Mro
Industry in Indonesia
Qadria Candra Daeng Malebby, Wahyuningsih Santosa, Triwulandari SD

Diversity of National Legal Approaches for Protection of Geographical
Indication in Africa: Rethinking_the Best Option for Tanzania
Adrian Fulko Ndunguru, Romuald Haule, Elia Mwanga

Digital Transformation Processes of Manufacturing_Enterprises in Organized
Industrial Zones: The Effect of Digjtal Transformation on Competitiveness
in International Trade

Adem Kayar, ibrahim Baz

The Effect of Export on Brand Values: Panel Tobit Approach
Banu Baysel, Elif Guineren Geng

Institutional Framework for Protection of Geographical Indications in
Tanzania: Examining_the Challenges and Way Forward towards Effective
Protection of Geographical Indications in the Country

Adrian Fulko Ndunguru, Elia Mwanga

Aslihan Canbul, Murat Cemberci

www.jital.org/index.phpljital

o
=
<

i
©

o
=
k4

-
?
-
S

o
=
=

._.
¢
N
N

o
=
k4

N
®
w
N

o
=
=

w
e
IN
o

o
O
=

N
Iy
[e)]
o

o
O
A4

o
0
N
~

o
O
b

N
"
N
(o)}

O
O
h

~N
3
[e0]
N

®
P
©

NI

e-ISSN 2149-
9748

FYJITAL
Journal of International Trade,
Logistics and Law

OPENaACCESS

User

Usernamel
Password I

C] Remember me

Journal Content

Search

Search Scope
I All v

Browse

« By Issue
« By Author
« By Title

Keywords

Procurement Effectiveness,
Loan rep@;ment, Probit_'
Model, Soro District,
Southern Ethiopia CGE
COVID-19, Indonesian
Government , Pandemic,
Prevention, Vaccination E-
satisfaction, E- trust, E-
loyalty, Word of Mouth
Communications, Purchase
Intention, Complaining
Intention. Economic
Growth, Electricity

Long-run Equilibrium_.
Economic Impact, Air Cargo

Energy, Energy

Financial literacy, financial
education,_financial
management, accounting,
ability Free trade

Trade Analysis Project
Human Resource
Management System
Strength,_Attribution
Theory, Situation Strength
Humanitarian Logistics,
Coordination,
Transportation, Information
Communication Technology,
Innovation Performance,
Competitiveness,
Entrepreneurship
Orientation Public
Procurement, Practices,
Procurement Prices,
Reasonableness Relational
energy,_psychological
capital,_humor, COVID-19
Russia, Ukraine, War,
International Trade, Global
Economy east java
leadership phrase “own
demand” trade, core labor

13


http://www.jital.org/index.php/jital/pages/view/cover
http://www.budapestopenaccessinitiative.org/read
http://www.jital.org/index.php/jital/issue/archive
http://www.jital.org/index.php/jital/search/authors
http://www.jital.org/index.php/jital/search/titles
http://www.jital.org/index.php/jital/search?subject=%2CProcurement%20Effectiveness%2C%20Tanzania
http://www.jital.org/index.php/jital/search?subject=Agriculture%20Input%2C%20Loan%20repayment%2C%20Probit%20Model%2C%20Soro%20District%2C%20Southern%20Ethiopia
http://www.jital.org/index.php/jital/search?subject=CGE
http://www.jital.org/index.php/jital/search?subject=COVID-19%2C%20Indonesian%20Government%20%2C%20Pandemic%2C%20Prevention%2C%20Vaccination
http://www.jital.org/index.php/jital/search?subject=E-satisfaction%2C%20E-%20trust%2C%20E-loyalty%2C%20Word%20of%20Mouth%20Communications%2C%20Purchase%20Intention%2C%20Complaining%20Intention.
http://www.jital.org/index.php/jital/search?subject=Economic%20Growth%2C%20Electricity%20Consumption%2C%20Energy%20Consumption%2C%20Ethiopia%2C%20Long-run%20Equilibrium
http://www.jital.org/index.php/jital/search?subject=Economic%20Impact%2C%20Air%20Cargo
http://www.jital.org/index.php/jital/search?subject=Energy%2C%20Energy%20Supply%2C%20Logistics
http://www.jital.org/index.php/jital/search?subject=Financial%20literacy%2C%20financial%20education%2C%20financial%20management%2C%20accounting%20ability
http://www.jital.org/index.php/jital/search?subject=Free%20trade%20agreement%2C%20Japan
http://www.jital.org/index.php/jital/search?subject=Global%20Trade%20Analysis%20Project
http://www.jital.org/index.php/jital/search?subject=Human%20Resource%20Management%20System%20Strength%2C%20Attribution%20Theory%2C%20Situation%20Strength
http://www.jital.org/index.php/jital/search?subject=Humanitarian%20Logistics%2C%20Coordination%2C%20Transportation%2C%20Information%20%20Communication%20Technology
http://www.jital.org/index.php/jital/search?subject=Innovation%20Performance%2C%20Competitiveness%2C%20Entrepreneurship%20Orientation
http://www.jital.org/index.php/jital/search?subject=Public%20Procurement%2C%20Practices%2C%20Procurement%20Prices%2C%20Reasonableness
http://www.jital.org/index.php/jital/search?subject=Relational%20energy%2C%20psychological%20capital%2C%20humor%2C%20COVID-19
http://www.jital.org/index.php/jital/search?subject=Russia%2C%20Ukraine%2C%20War%2C%20International%20Trade%2C%20Global%20Economy
http://www.jital.org/index.php/jital/search?subject=east%20java
http://www.jital.org/index.php/jital/search?subject=leadership
http://www.jital.org/index.php/jital/search?subject=phrase%20%E2%80%9Cown%20demand%E2%80%9D
http://www.jital.org/index.php/jital/search?subject=trade%2C%20core%20labor%20standards%2C%20freedom%20of%20association
http://www.jital.org/index.php/jital/index
http://www.jital.org/index.php/jital/about
http://www.jital.org/index.php/jital/user/register
http://www.jital.org/index.php/jital/issue/archive
http://www.jital.org/index.php/jital/announcement
http://www.jital.org/index.php/jital/about/submissions
http://www.jital.org/index.php/jital/about/editorialPolicies
javascript:openHelp('http://www.jital.org/index.php/jital/help/view/journal/topic/000004')
http://www.jital.org/index.php/jital/index
http://www.jital.org/index.php/jital
http://www.jital.org/index.php/jital/article/view/321
http://www.jital.org/index.php/jital/article/view/321/pdf_180
http://www.jital.org/index.php/jital/article/view/319
http://www.jital.org/index.php/jital/article/view/319/pdf_179
http://www.jital.org/index.php/jital/article/view/324
http://www.jital.org/index.php/jital/article/view/324/pdf_181
http://www.jital.org/index.php/jital/article/view/327
http://www.jital.org/index.php/jital/article/view/327/pdf_182
http://www.jital.org/index.php/jital/article/view/328
http://www.jital.org/index.php/jital/article/view/328/pdf_183
http://www.jital.org/index.php/jital/article/view/330
http://www.jital.org/index.php/jital/article/view/330/pdf_184
http://www.jital.org/index.php/jital/article/view/331
http://www.jital.org/index.php/jital/article/view/331/pdf_185
http://www.jital.org/index.php/jital/article/view/332
http://www.jital.org/index.php/jital/article/view/332/pdf_186
http://www.jital.org/index.php/jital/article/view/333
http://www.jital.org/index.php/jital/article/view/333/pdf_187
http://www.jital.org/index.php/jital/article/view/335
http://www.jital.org/index.php/jital/article/view/335/pdf_188
http://www.jital.org/index.php/jital/article/view/337
http://www.jital.org/index.php/jital/article/view/337/pdf_189
http://www.jital.org/index.php/jital/article/view/339
http://www.jital.org/index.php/jital/article/view/339/pdf_190
http://www.jital.org/index.php/jital/article/view/343
http://www.jital.org/index.php/jital/article/view/343/pdf_191
http://www.jital.org/index.php/jital/article/view/344
http://www.jital.org/index.php/jital/article/view/344/pdf_192
http://www.jital.org/index.php/jital/article/view/345
http://www.jital.org/index.php/jital/article/view/345/pdf_193
http://www.jital.org/index.php/jital/search?subject=%2CProcurement%20Effectiveness%2C%20Tanzania
http://www.jital.org/index.php/jital/search?subject=Agriculture%20Input%2C%20Loan%20repayment%2C%20Probit%20Model%2C%20Soro%20District%2C%20Southern%20Ethiopia
http://www.jital.org/index.php/jital/search?subject=CGE
http://www.jital.org/index.php/jital/search?subject=COVID-19%2C%20Indonesian%20Government%20%2C%20Pandemic%2C%20Prevention%2C%20Vaccination
http://www.jital.org/index.php/jital/search?subject=E-satisfaction%2C%20E-%20trust%2C%20E-loyalty%2C%20Word%20of%20Mouth%20Communications%2C%20Purchase%20Intention%2C%20Complaining%20Intention.
http://www.jital.org/index.php/jital/search?subject=Economic%20Growth%2C%20Electricity%20Consumption%2C%20Energy%20Consumption%2C%20Ethiopia%2C%20Long-run%20Equilibrium
http://www.jital.org/index.php/jital/search?subject=Economic%20Impact%2C%20Air%20Cargo
http://www.jital.org/index.php/jital/search?subject=Energy%2C%20Energy%20Supply%2C%20Logistics
http://www.jital.org/index.php/jital/search?subject=Financial%20literacy%2C%20financial%20education%2C%20financial%20management%2C%20accounting%20ability
http://www.jital.org/index.php/jital/search?subject=Free%20trade%20agreement%2C%20Japan
http://www.jital.org/index.php/jital/search?subject=Global%20Trade%20Analysis%20Project
http://www.jital.org/index.php/jital/search?subject=Human%20Resource%20Management%20System%20Strength%2C%20Attribution%20Theory%2C%20Situation%20Strength
http://www.jital.org/index.php/jital/search?subject=Humanitarian%20Logistics%2C%20Coordination%2C%20Transportation%2C%20Information%20%20Communication%20Technology
http://www.jital.org/index.php/jital/search?subject=Innovation%20Performance%2C%20Competitiveness%2C%20Entrepreneurship%20Orientation
http://www.jital.org/index.php/jital/search?subject=Public%20Procurement%2C%20Practices%2C%20Procurement%20Prices%2C%20Reasonableness
http://www.jital.org/index.php/jital/search?subject=Relational%20energy%2C%20psychological%20capital%2C%20humor%2C%20COVID-19
http://www.jital.org/index.php/jital/search?subject=Russia%2C%20Ukraine%2C%20War%2C%20International%20Trade%2C%20Global%20Economy
http://www.jital.org/index.php/jital/search?subject=east%20java
http://www.jital.org/index.php/jital/search?subject=leadership
http://www.jital.org/index.php/jital/search?subject=phrase%20%E2%80%9Cown%20demand%E2%80%9D
http://www.jital.org/index.php/jital/search?subject=trade%2C%20core%20labor%20standards%2C%20freedom%20of%20association

2.08.2023 13:05

The Mediator Role of Starting_ New Business in the Relationship between PDF

Logistics Performance and Growth 143-150
Cansu Karabulut, Mustafa Emre Civelek

The Effect of Transaction Costs on Post-Harvest Maize Value Chain PDF

Performance among_Maize Smallholder Farmers in Tanzania 151-163

Prisca Pascrates Rutatola, Leonada Raphael Mwagike

The Role of Legal Digitization on Cybercrime Control in Indonesia Jenda PDF
Ingan Mahuli Faculty of Law, Universitas Pembinaan Masyarakat Indonesia, 164-173
Medan, _Indonesia

Jenda Ingan Mahuli

Comparative Legal Analysis between the Competence of Otoritas Jasa PDF

Keuangan and Monetary Authority of Singapore on the Enforcement 174-184
Fabian Jonathan, Fajar Sugianto, Tomy Michael

Employee Job Satisfaction According_to Education Level, Age and Work PDF

Experience 185-193
M. Gagri Pehlivanoglu

A Study on the OSH Performance Model in Coal-Fired Thermal Power Plants PDF
Nagihan Ersoy, Nuri Bingdl, Ismail Ekmekgi 194-202

Unraveling_the Relationship between Environmental Taxation and Trade: PDF

The Moderating_Role of Judicial System within the Japanese context 203-215
Kadir Aden, Sadik Aden Dirir

An Examination on Evolution of Accountability and Transparency PDF

Procurement Principles in Mainland Tanzania 216-221

Moh'd Masoud Khartoum

Initial Public Offering_Effects on Volatility in US Stock Market PDF
Abdirahman Nor Omar Ahmed, Ayben Koy 222-235
The Growing_Role of Digital Media in International Trade PDF
Ahmad Alzubi 236-240
Impact of gender and monthly income on consumer buying behavior PDF
Hafsa Daoudi, Evrim Ildem Develi 241-250

The Mediator Role of Global Competitiveness in the Relationship between

Selim Aykag, Mustafa Emre Civelek

The Effect of Intercultural Interaction on the Glocalization of Déner Kebab PDF
Arzan Dilek Bozkurt, Ismet Kahraman Arslan 261-277

Artificial Intelligence in (_3Ioba| Business and Its Communication PDF
Mahmood Masoodifar, Ismet Kahraman Arslan, Askim Nurdan Timbek 278-284
Tekeoglu

Legal Framework of Investment in Turkey PDF
Ebru Senséz Malkog 285-290

The Relationship between Credit Interest, Credit Volume and Net Profit in PDF

(3]

the Turkish Banking Sector 291-30
Salim Salimli, Oksan Kibritci Artar

Journal of International Trade, Logistics and Law

Indexing and Abstracting Services

Pr{}%ﬁ'st. DO J DIRECTORY OF
A LS $ s [\ 0 CCESS
EBSCO JSEEINAALSE

Acederic
" . Er} \& Resource m
@ idealonline <, INTERNATIONAL [ - <

arastirmax Google BASE

Bilimsel Yayin Indeksi scholar

Other Sources and Services

Journal of International Trade, Logistics and Law is licensed under a Attribution-
NonCommercial 4.0 International (CC BY-NC 4.0).

www.jital.org/index.phpljital

standards, freedom of
association

Information

« For Readers
« For Authors

« For Librarians

Current Issue

Notifications

o View
« Subscribe

Open Journal Systems

2/3


http://www.jital.org/index.php/jital/search?subject=trade%2C%20core%20labor%20standards%2C%20freedom%20of%20association
http://www.jital.org/index.php/jital/information/readers
http://www.jital.org/index.php/jital/information/authors
http://www.jital.org/index.php/jital/information/librarians
http://www.jital.org/index.php/jital/gateway/plugin/WebFeedGatewayPlugin/atom
http://www.jital.org/index.php/jital/gateway/plugin/WebFeedGatewayPlugin/rss2
http://www.jital.org/index.php/jital/gateway/plugin/WebFeedGatewayPlugin/rss
http://www.jital.org/index.php/jital/notification
http://www.jital.org/index.php/jital/notification/subscribeMailList
http://pkp.sfu.ca/ojs/
http://www.jital.org/index.php/jital/article/view/346
http://www.jital.org/index.php/jital/article/view/346/pdf_194
http://www.jital.org/index.php/jital/article/view/348
http://www.jital.org/index.php/jital/article/view/348/pdf_195
http://www.jital.org/index.php/jital/article/view/349
http://www.jital.org/index.php/jital/article/view/349/pdf_196
http://www.jital.org/index.php/jital/article/view/350
http://www.jital.org/index.php/jital/article/view/350/pdf_197
http://www.jital.org/index.php/jital/article/view/353
http://www.jital.org/index.php/jital/article/view/353/pdf_198
http://www.jital.org/index.php/jital/article/view/359
http://www.jital.org/index.php/jital/article/view/359/pdf_199
http://www.jital.org/index.php/jital/article/view/361
http://www.jital.org/index.php/jital/article/view/361/pdf_200
http://www.jital.org/index.php/jital/article/view/362
http://www.jital.org/index.php/jital/article/view/362/pdf_201
http://www.jital.org/index.php/jital/article/view/365
http://www.jital.org/index.php/jital/article/view/365/pdf_202
http://www.jital.org/index.php/jital/article/view/366
http://www.jital.org/index.php/jital/article/view/366/pdf_203
http://www.jital.org/index.php/jital/article/view/367
http://www.jital.org/index.php/jital/article/view/367/pdf_204
http://www.jital.org/index.php/jital/article/view/368
http://www.jital.org/index.php/jital/article/view/368/pdf_205
http://www.jital.org/index.php/jital/article/view/370
http://www.jital.org/index.php/jital/article/view/370/pdf_206
http://www.jital.org/index.php/jital/article/view/371
http://www.jital.org/index.php/jital/article/view/371/pdf_207
http://www.jital.org/index.php/jital/article/view/372
http://www.jital.org/index.php/jital/article/view/372/pdf_208
http://www.jital.org/index.php/jital/article/view/382
http://www.jital.org/index.php/jital/article/view/382/pdf_209
http://www.ebsco.com/
http://tls.proquest.com/tls/servlet/ProductSearch?platformID=1&externalID=3&vdID=1
https://doaj.org/toc/2149-9748
http://www.idealonline.com.tr/IdealOnline/lookAtPublications/journalDetail.xhtml?uId=372
http://www.isindexing.com/isi/journals.php
http://journalseeker.researchbib.com/view/issn/2149-9748
http://www.drji.org/indexedJournals.aspx
http://www.arastirmax.com/
https://scholar.google.com/
http://www.base-search.net/
http://www.openarchives.org/Register/BrowseSites
http://www.sherpa.ac.uk/romeo/index.php
http://creativecommons.org/licenses/by-nc/4.0/
http://creativecommons.org/licenses/by-nc/4.0/

2.08.2023 13:05 Journal of International Trade, Logistics and Law

Mailing Address

] E Journal of International Trade, Logistics and Law
e Klglkyall E-5 Kavsadl, Inont Caddesi, No: 4

] .;'.'H Kiglkyall, Maltepe, ISTANBUL, TURKEY
1 E-mail : editor@jital.org

www.jital.org/index.phpljital 3/3


http://www.jital.org/index.php/jital/manager/setup/pop_up
mailto:editor@jital.org

"“) Journal of International Trade, Logistics and Law, Vol. 9, Num. 1, 2023, 117-123

THE EFFECT OF EXPORT ON BRAND VALUES: PANEL TOBIT APPROACH

Banu BAYSEL

Istanbul Ticaret University, Turkey

Elif GUNEREN GENC

Istanbul Ticaret University, Turkey

Received: March 09, 2023 Accepted: April 18, 2023 Published: June 01, 2023

Abstract:

In today's competitive conditions, companies that want to open up to international markets should offer their products to the market by
branding in order to protect and maintain their assets. Having a strong brand is one of the most important issues that will enable
companies to increase their exports in highly competitive environments. This study aims to investigate the relationship between the brand
value of companies and especially exports and selected financial statement components. The Panel Tobit Method was used in the study to
investigate the association between the brand values of 24 manufacturing industry businesses traded on the BIST 100 and their export
and chosen financial ratios. As a result of the analysis, a significant and positive relationship was found between the brand values of the
companies and their export, paid-in capital and stock returns. Based on the knowledge that exports increase brand value, it emerges that
companies should turn to investments that increase and develop brand value in export management.

Keywords:
Brand Value, Export, Financial Table, Panel Tobit Model, Brand Finance Method
Jel Codes: M31, P33, G32, C23

1. Introduction

As a necessity of today's trade wortld, the search for a concept that will reveal its difference in order to distinguish the
products and services produced from the others has led to the emergence of the brand concept (Ercan, Oztiirk, &
Demirgtnes, 2011). Although its history dates back to ancient times, the concept of brand started to gain the
importance it deserves in the commercial life in the twentieth century. As of the twentieth century, research has
begun on the benefits of branding (Farquhar, 1990). The fact that companies that offer products that meet the needs
of increasingly aware consumers require a tool to reveal their own identities has highlighted the significance of the
brand concept (Aract & Bekgi, 2017).

Since the competition between companies is realized through the brands they own, branding is now a necessity and
an investment element of strategic importance. Branding should be considered as a long-term investment and a
strategic path should be followed accordingly. As the differences between the products manufactured by companies
diminish, it is possible to have a different image thanks to brand details such as name, symbol, design, or sign that
increase the value of the products apart from their functional purpose. As the factor that makes the difference, the
brand provides distinctiveness and presents information about the product to the target audience (Karpat, 2016) .
Brands not only enable products to differentiate from their competitors, but also increase the income and market
share of companies, make customers less sensitive to price increases, increase profitability, customer loyalty, and
increase the stock prices of companies (Vanauken, 2003).

Businesses functioning in a globalizing world now need to brand and market their goods in order to preserve their
existence and make them endure in the face of fierce competition (Celikten, 2008).

Capital movements and international trade activities are becoming increasingly important for countries in the current
conditions, where globalization has transformed the world into a massive market. The resources to be provided by
opening up to international markets will positively affect the welfare of the countries. For this reason, having a
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strong brand, which is one of the important components of opening to the international market, is one of the most
important issues that will enable companies to increase their exports in highly competitive environments. Companies
must be able to establish a presence with their brands in both domestic and international marketplaces in order to
conduct robust and long-term effective commercial activity there (Mete, 2011).

For exporting businesses, branding is of great importance as a factor that enables them to do business in the
international market. While companies work as subcontractors to strong multinational brands with financial
concerns before branding; With the change of trade conditions over time, they started to operate on their own, with
the thought that the returns to be provided by their direct involvement in trade would be greater. Directly operating
businesses are at a point where they may capture a larger market share and compete no more on the basis of low
prices but rather on design, quality, and innovation. This level emerges as the level at which companies maintain
their existence with their brand (Aktas & Akgaoglu, 2005).

2. Literature Review

Brand value is the additional value that the produced product or service brings to the firm or consumers, the value
added to or subtracted from the product or service, symbol, name, assets and liabilities belonging to the brand
(Aaker, 1991).

It was in the 1980s that companies began to give more importance to brand value. It has been determined that in
the increase in company acquisitions in those years, the companies found buyers at prices far above their balance
sheet values and the reason for this increase was the intangible assets so brand value of the companies (Kiling &
Gokdeniz, 2019). Brands have a significant impact on companies' ability to generate greater profits. Brand valuation
is therefore necessary for businesses, as it has a big effect on their profitability (Arora & Chaudhary, 2016).
Developing attitudes that will measure the value of a brand is important in many ways. First of all, since the brand is
an element that can be bought and sold, the need to determine its value has arisen. Secondly, brand investments that
aim to boost brand value can be put to the test. Ultimately, the determination of brand value enables the concept of
value to be examined from a more detailed perspective (Aaker, 1991).

Consumer behavior-based brand valuation methods, financial-based brand valuation methods, and hybrid brand
valuation methods are the three main heading under which brand value can be calculated (Gerekan & Kogan, 2018).
Financial-based brand value refers to the present value of all future financial gains that the brand owner will derive
from using the brand (Ercan, Oztiirk, & Demirgiines, 2011). Financial-based brand valuation methods are
approaches that are planned to obtain a financial value for the brand, consist of purely financial approaches, and
offer a brand valuation based on the same standards as companies and other commercial assets (King, 2002).

Brand valuation methods based on consumer behavior try to reveal which element will direct the consumer towards
the brand by determining what motivations liec under the behaviors that cause consumers to buy products (Baydas,
2007)

Due to the fact that financial-based and consumet-based brand valuation models ate insufficient and do not show
the results fully, various consultancy firms have put forward mixed models that use financial and behavioral elements
together. Thus, mixed brand valuation models evaluated the root elements based on two different principles in the
models (Aydin & Ulengin, 2011). Interbrand model, Brand Finance model, Financial World model, Brand Rating
model are the prominent models among mixed brand valuation models.

Brand Finance Model; One of the frequently chosen models for brand valuation is the brand value model from the
British consulting firm Brand Finance. This model focuses on the expected future operating profits of the brand
(Miller & Muir, 2005). The reason why the model cares about future profits; Past successes do not guarantee future
success, so investors should consider future expectations more in their decision-making processes (Haigh, 2000).
The Brand Finance model consists of five phases. Segmentation, Financial Forecast, BVA Analysis, BrandBeta®
Analysis, Valuation and Sentiment Analysis. Following all of these analyses, the brand's share and risk within each
segment are computed. The brand value is calculated by reducing the share of the brand within the intangible assets
to their present values with the discount rate previously calculated (Heberden, 2002).

Summaries of some of the studies on brand value are as follows:

Akbulut and Paksoy examined the relationship between brand value and financial indicators in their studies. The
relationships between the brand values of the companies in the study and the market price, earnings per share, net
sales, profit before interest and tax, and profitability of assets were examined. As a result of the study, a statistically
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significant relationship was determined between brand value and profit before interest and tax (Akbulut & Paksoy,
2007).

Basgoze et al., in their study, examined the effects of brand equity on stock returns on companies traded in BIST 100
between 2010-2014, using long-term risk-adjusted portfolio returns. As a result of the study, it was seen that the
companies included in the Brand Finance 100 Turkey report achieved extraordinary returns 7 months after the
report was published (Basgéze, Yildiz, & Camgdz, 2016).

Onder and Geng investigated the relationship between the brand values of companies and selected income statement
components. In addition, the relationship between the sector in which the companies operate and the brand value
was investigated in the study. Brand values were obtained from the Brand Finance 100 report. As a result of the
study, there was a significant relationship between the brand values of the companies and their sales, operating profit
and marketing expenses, but no significant relationship was found between foreign sales and brand value (Onder &
Geng, 2021).

In their study, Ozsaatci and Kése analyzed the relationship between the brand value and net foreign trade volume of
the top 20 economies with the highest brand value between the years 2010-2017 using the Dynamic Panel Data
method. As a result of the study; It has been found that there is a positive relationship between the trade volume of
the countries in the previous period and the trade volume in the cutrent period. Additionally, a favorable and
reciprocal association between trade volume and brand value was detected (Ozsaatci & Kose, 2021).

Gerekan et al. investigated the relationship between brand equity and firm growth in their study. The sales operating
income, R&D and marketing, sales and distribution expenditures of the companies included in the Brand Finance
Turkey 100 report between the years 2012-2018 have been accepted as company growth factors. As a result of the
study; While increasing operating income caused a significant increase in marketing, sales, distribution, brand value,
no significant relationship was found between increasing sales and brand value (Gerekan, Pehlivan, & Kogan, 2019).

3. Data and Methodology

The effect of the financial statement data of the companies in the study on the brand values was examined. In the
period of 2011-2021, the brand values, export and financial statement values of 24 companies included in the Brand
Finance Turkey 100 reports and traded in the BIST 100 were used. The companies used in the study consist of
companies that are in the manufacturing sector and included in the annual reports of "Brand Finance" within the
specified time period. The 24 companies included in the study were divided into 5 different groups according to their
sub-sectors . Exports, total sales revenues and paid-in capital values belonging to the companies were obtained from
the “Public Disclosure Platform” (KKAP), and their stock and market values were obtained from the “is yatirim”
website .

The Tobit model, which was developed by the economist James Tobin and defined as the censored model in which
the information belonging to the dependent variable exists only for some observations, is a non-parametric
alternative to least squares regression. (Liao, 1994). Since it is an extension of the probit model, it was first named
Tobit by Goldberger (1964) from the combination of tobin and probit names. While the Tobit model assumes the
existence of a latent variable y*, this variable is linked to the explanatory vatiable Xi by the vector of parameters f3, its
distribution is normal, its mean is p, and its variance is 62.

The model depends on assumptions u ~ N(0, 62 ) and y* ~ N(y, 62 ). If the model is censored at the zero point,
this creates the generalized form of censorship and takes the form of the 'Standard Tobit Model'. (Carson & Sun ,
2007).

The standard tobit model is shown as in model 1, depending on the latent variable.

1 y/>0
yi=aXtuy )’i=(0 i}SO) @)
Tobit's model contains both discontinuity and continuity. Each of these variables are essentially continuous variables.
However, since a part of the data set cannot be observed or is limited, that is, it is censored, the missing observations
are replaced with zero. For this, it is put forward that the observation set has a discrete feature (Maddala, 1986).
Although the dependent variables in these two structures are in the limited class of dependent variables, the sample
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they form is different. In the mentioned regression model, this concerns parameter estimation and results (Ko¢ &
Sahin, 2018).

The dynamic Tobit panel data model is considered in the form of Honoré (1993), in model 2, the dependent variable
with a one-term lag is on the independent variables side.

Vie = @i+ B'xie +¥Yieoq + Ui )

_z{yi*t if  yie >0,
YeT o if yp<o

In this model, the error term uit is independent and same random distribution variables along i and in t.

In the study, brand value (BV), export (EXP), stock value (STC), market value (MV), total sales (TS) and paid-in
capital (PC) variables are included in the model. In addition, dummy variables (Di) were added to the model in order
to determine whether there is a sectoral difference.

It was decided to use the panel tobit model since the brand value, which is the dependent variable of the linear
regression, could not be discovered constantly for 24 firms between 2011 and 2021 and could only be observed at
specific periods.

@)

LBV;; > 0,

If the company has brand value data for that year
LBVi= {LBV-* =0 }
it 4

If the company does not have brand value data for that year

4.Empirical Results
Descriptive statistics of the variables included in the study are given in Table 1.

Table 1. Descriptive statistics of variables

Variable Mean Std. Dev. Min. Max.

BV 226909871.2 377873149.1 7000000 1983000000
EXP 1963985531 5574790434 6191421 54515151000
STC 18.73 40.57 0.12 342.04
MV 3917903917 7296341974 25344690 64930490000

TS 4858488245 9502080853 46320042 71101258000

PC 213385793 209359140 7441875 900000000

Note: BV; Brand value, EXP; Export, STC; Stock certificate, MV; Market value, TS; Total sales, PC; Paid-in capital.
Mean, standard deviation, minimum and maximum values of brand value, export, stock certificate, market value,
total sales and paid-in capital variables used in the study are given in Table 1. Penguen Gida (2018) has the lowest
brand value among the companies whose values are used in the study, while Arcelik (2015) has the highest. The
lowest export value among export values belongs to Dardanel (2012), while the highest export value belongs to Ford
(2021). Among the stock values, the lowest stock value belongs to Bossa (2012) and Dardanel (2013), while the
highest stock value belongs to Alarko (2021). Among the market values, the lowest market value belongs to
Dardanel (2013), while the highest market value belongs to Ford (2021). Among the total sales revenues, the lowest
total sales revenue belongs to Dardanel (2012), while the highest total sales revenue belongs to Ford (2021). Among
the paid-in capital values, Brisa has the lowest paid-in capital value, while the highest issued capital value belongs to
Karsan.

The model was performed on logarithmic data since the measurement units for the variables are extremely dissimilar.
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Table 2 presents the findings of the Random Effect Panel Tobit model, which examines the effects of export values,
selected financial ratios of companies in the main sector of the manufacturing industry, as well as the sub-sectors in
which they operate, on brand values. In addition, the models in Table 2 are the final model after testing the
deviations from the assumption.

Table 2: Panel Tobit model of 24 firms for the years 2011-2021

Model 1 Model 2
Brand Value Coefficients I\/(I:f\frgé?sal Coefficients I\/(I;frgcltnsal
Constant -5.3310** -7.2611
(2.4853) (2.5107)
LSTC 1.0050*** 0.1283 1.3772%** 0.254
(0.2982) (0.3214)
LEXP 0.5260* 1.1617 0.6891** 1.3073
(0.2990) (0.3452)
LPC 0.8608** 0.2923 0.9180** 0.3186
(0.3764) (0.4109)
MET -0.9762** -0.8862
(0.4376)
TEX 1.3236** 0.1554
(0.6759)
Left CO 31 31
Non-CO 233 233
Log likelihood -606.5108 -600.9136

Notes: LSTC; Stock certificate, LEXP; Export, LPC; Paid-in capital, MET; Metal products, TEX; Textile. Figures in
parenthesis are standard errors. ¥** ** and * indicates significance at 1 %, 5 % and 10 % statistical levels respectively.
In Table 2, Model 1 is the model without sub-sector dummy variables, and Model 2 is the model with sub-sector
variables. Market value and total sales revenue, which were found to be insignificant in both Model 1 and Model 2,
were excluded from the model. Coefficient interpretation in Tobit models is possible by calculating marginal effects.
When Model 1 is examined, it has been determined that stock returns, exports and paid-in capital have a statistically
significant and positive effect on brand value. It is observed that the increases in exports, stock returns and paid-in
capital increase the brand value, and the highest increase in brand value is due to exports. When Model 2 is
examined, it has been determined that this situation has not changed, and that the return on stock, exports and paid-
in capital have a statistically significant and positive effect on the brand value, and again, the biggest effect is caused
by exports. In addition, under the manufacturing sector in Model 2; Food and beverage, other manufacturing,
chemical and pharmaceutical sectors, which are insignificant among food and beverage, metal goods, textile clothing,
other manufacturing, chemical and pharmaceutical sectors, were excluded from the model. It has been determined
that the dummy’s created for the textile and metal goods sector are statistically significant. It is seen that the brand
value of the companies in the textile sector is positively affected, and the opposite is the case for the companies in
the metal goods sector.
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5. Conclusion

Companies nowadays boost their competitiveness by distinguishing themselves in the market via the use of their
brand. However, developing a great brand is a time-consuming and costly process. Planning and caution must be
exercised in this process while making the investments required to establish and grow a brand. The businesses might
suffer significant losses if the investments ate unsuccessful. Since a company's strong brand significantly affects its
profitability, companies need to make brand valuation. Since brand valuation is both a tradable component and a
factor in testing whether investments in brands will improve their value, it should be calculated. At the same time,
high brand values are an indication that companies are successful in their sectors.

In this study, the relationship between the brand value of 24 companies in the manufacturing sector, traded in BIST
100, and export and certain financial statement data was investigated. According to the results of the analysis, it has
been determined that there is a significant and positive relationship between the brand values of the companies and
their stock, export and paid-in capital values. Among the variables used in the study, it has been determined that the
variable that increases the brand value the most is exports, followed by paid-in capital and stock returns, respectively.
From a sectoral point of view, while the metal goods sector affects the brand value negatively, the brand value is
positively affected by the textile sector. The contribution of this study to the literature; Based on the knowledge that
exports increase brand value, it reveals that companies should turn to investments that increase brand value in export
management and improve their awareness in order to spread their recognition to wider circles.
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Appendix
Table Al: BIST 100 Companies according to Sector Groups

Sectors Firms

Food, Beverage and Tobacco AEFES, BANVT, DARDL, KENT, PENGD,
TATGD, TUKAS, TBORG, ULKER
ALCAR, ASUZU, ARCLK, FROTO, KARSN,

Fabricated Metal Products OTKAR, TOASO, TTRAK

Textile, Wearing Apparel and Leather BOSSA, YUNSA

Other Manufacturing Industry ADEL

Chemicals, Petroleum Rubber and Plastic Products AYGAZ, BRISA, DYOBY, GOODY
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